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Meet Adventure Girl

World travel expert

Captivating spokesperson 

Published journalist

Engaging speaker 

Content-rich storyteller

Networked influencer

Media savvy



Stefanie Michaels (aka Adventure
Girl) is one of the most recognized
travel experts in the world.

Michaels has a long list of television
accolades, from serving as E! 
Entertainment’s That Morning 
Show’s travel and social media 
expert to Access Hollywood’s travel 
personality. She’s been a guest 
correspondent for The Insider; a 
guest on the Rachael Ray Show; and 
a contributor on CNN and FOX News 
networks.

As a journalist, Michaels has 
contributed to Women’s Health & 
Fitness, Elite Traveler, Self, and 
People Magazine, as well as 
numerous online outlets such as 
AccessHollywood.com, 
Jaunted.com, The New York Times 
and CNN, and Yahoo Travel.



Trusted. Premiere. Elite.

Whether being interviewed by media on 
behalf of a hotel chain or airline, conducting 
in-person appearances for premiere and elite 
travel destinations, sharing stories across her 
wide-reaching social media accounts or just 
testing travel-related products and 
blogging/vlogging on their usefulness, 
Adventure Girl represents every travel brand 
with passion and knowledge.



Few Know The World 
Better than Adventure Girl
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Adventure Girl Has Been Trusted by Dozens of the World’s
Most Respected and Iconic Travel Brands Successfully Tell
Stories That Drive Measurable Results



Adventure Girl Drives Destination Preference by Representing 
Dozens of National Tourism Authorities

EgyptGreece

MontanaIceland



Major Airlines Have Leveraged Adventure Girl to Showcase 
New Planes and Onboard Features to Drive Ticket Sales

Lufthansa

AmericanAirlinesAmericanAirlines



From Major Hotel Chains to Boutique Retreats, Adventure Girl 
Generates Awareness and Drives Bookable Property Stays

Mont Juliet

BushCreek RanchCapital Hotel



Adventure Girl Reaches More Than
1.3 Million Impressions Through Her 
Owned Social Media Properties

Twitter
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Instagram 
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Vanity Fair magazine named Michaels “America’s 
Tweetheart” for her digital presence on Twitter as 
well as her ability to engage fans, bringing millions of 
exposure to the brands with whom she works — such 
as Starbucks, Lufthansa, and American Express.

She was named #1 in Forbes’ 20 Most Branded 
Women on Twitter and has been featured in 
American Airlines’ American Way Magazine, Vanity 
Fair, TIME, USA Today’s Woman Magazine, Enroute, 
Glamour Magazine, and Marie Claire.



For Rates, 
References and 

More Information

management@adventuregirl.com


