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Stefanie Michaels (aka Adventure
Girl) is one of the most recognized
travel experts in the world.

Michaels has a long list of television
accolades, from serving as E!
Entertainment’s That Morning
Show’s travel and social media
expert to Access Hollywood’s travel
personality. She’s been a guest
correspondent for The Insider; a
guest on the Rachael Ray Show; and
a contributor on CNN and FOX News
networks.

As a journalist, Michaels has
contributed to Women’s Health &
Fitness, Elite Traveler, Self, and
People Magazine, as well as
numerous online outlets such as
AccessHollywood.com,
Jaunted.com, The New York Times
and CNN, and Yahoo Travel.
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Distant Sister Cities
Love Me, Love My B d. In the age o Entice Us to Visit

global hroadcashnh image is everything.
That's how | became the Sultan of Snark™

w_ - with passion and knowledge.
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Flipagrarﬁ Could Be Bigger Than Instagram

Whether being interviewed by media on
= behalf of a hotel chain or airline, conducting
in-person appearances for premiere and elite
travel destinations, sharing stories across her
wide-reaching social media accounts or just
: testing travel-related products and
—=-—__ ~ blogging/vlogging on their usefulness,

A ~ Adventure Girl represents every travel brand
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Adventure Girl Has Been Trusted by Dozens of the World’s
Most Respected and Iconic Travel Brands Successfully Tell
Stories That Drive Measurable Results
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Adventure Girl Drives Destination Preference by Representing
Dozens of National Tourism Authorities
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Major Airlines Have Leveraged Adventure Girl to Showcase
New Planes and Onboard Features to Drive Ticket Sal
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From Major Hotel Chains to Boutique Retreats, Adventure Girl

GeneratgiAwareness and Drives Bookable Property Stays

Capital Hotel
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Adventure Girl Reaches More Than
1.3 Million Impressions Through Her
OwnedSomaIMedla E__ropeﬂles
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AMERICAS TWEETHEARTS

By endlesshy l\|-i||-,;- HO-character messages, Stefanie Michaels, Amy Jo Martin,
Fehicin Dav, and others have ganed millions of Twitter followers

Its a new Kind of fame twilebrity with its own rules, risks, and pecking onder

BY VANESSA GRIGORIADIS

[ Bether you consider Twitner i workiwide ex
[ periment in extreme narcesism o & nifly
/ ool for real-time reporting —a plame diches
| J i the Hudson, mlions 1ake 10 the streets
Tehiean i muay not yet have dawnad o8 your
textsstured brain that #t's abo o peth 10 be-
coming famous. Not real Gome, mind you or even Tmermes-ockbeny
G, But a spociul, new catcaory of lese twikdeiny
Twilebeitios are people “tweeple,” in twitspeuk-who spend
their days typing 140-character messages imo o digral rempos
room of sbout 55 sailllon monthly wsers. A lot of them are alreandy
celebritien: Ashton Kulcher, Ellen DeGeneres, ssd Johs Muyer
rank i the Top M0 Twmterers of all time, with malhons of tweaps
followaeg thair every tweet. Britney Spears is wp there. 100 - shightly

adead of Barack Obama - though, given that 140 characsers m
oot 30 almost 15 woeds, Ber tweets are most Miedy the dandmaork
of & proay, a lussry known in the busmess as “ghosi-iwectiog "
(10 fict. Obamu, o poignant 1oweeter - after hearsmg be'd won the
Nobed Prize, be wrote one word, “Bumbied™ - is guiky of this, 100
He recently sddmieted he'd never persostally sens 4 tweet )

For tweephe. e-mail messages are sonnes, Facobook s practically
Todstoy. “Facebook b Just way 100 show,” siys Stefunie Michads, o
twiketeity froen Brontwood, Califimnis, “1 cen't deal wigh thae Ll
of Jeep engapomen © I a snkogly vyt mode of commumication,
though ot as quick as the much-hypod Google Wirve (s program so
dhemonicully God Ut it Beosdoneds cach koser as vl 1ype L Twitter
doeant even require el sertienoss, omlly @ continusl pulier of eaces-
svely dedlaratve and abbroviaied pafiver “Sometimes.” says Juli

Rary. & 2oyeur-obd New Yok socul
drategst lurned twilchnly, sonuncliay
her faco, “when you're Twittering all
the time, you even st 1o AWk in 140
churcters”

Twittering all the teme the ua
of text-messaping the world (why
oy T your talk 1o everyone, if you
colil?)-is the essential Sl of o twi
bty And becmse Twiller wes sim-
ple sechnobogy, it's o wtiltznee vehick:
S0 ambeous estroverts, wiehout sy
peevious distaction, L boooeme dgdul
superans. In order to fay in louch

¢ owith, and boop intact, their ogions of

“folkowers™  that's twitspeak for the

3 sumiber of people who have signed
3w o remd one’y Iweets - these civil-

am twibebertios s, yoms knoe (weed

£ u ot Each day, these women speed
S casdy acecns (e Twlfonmation Supes
= baghuay om thor iPhomes und kiptops,

arving droppengs m thar wake “pe-
g ighitghts bekore class.” "1 el w
Boacd Nen!,” “Wah, ssssing sy (wity

S te?™ They use u ket of “hashtag”™

which s a way of Montifying posts om
0 oermain topee - hke Taskshr or Tigers

1 mslresses-und oflcs particpae o
= chaindetterstyle twoss, kg their

harku 10 such thresds as OMGEacts
(Sample OMGs: “You'll car 35,000
cookies in your Betime", “basging

¢ your besd sgaind o widl e 150 culk

orkes per bour ©) And somehow this

Vanity Fair magazine named Michaels “America’s g
- Tweetheart” for her digital presence on Twitter as -
well as her ability to engage fans, bringing millions of
exposure to the brands with whom she works — such -
as Starbucks, Lufthansa, and American Express.
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She was named #1 in Forbes’ 20 Most Branded P
Women on Twitter and has been featured in st
American Airlines’ American Way Magazine, Vanity e
Fair, TIME, USA Today’s Woman Magazine, Enroute, .+
Glamour Magazine, and Marie Claire. s
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